
                      PENGARUH KUALITAS PELAYANAN, STORE  

ATMOSPHERE, DAN VARIASI PRODUK TERHADAP MINAT  

BERKUNJUNG PADA BRAND BODYTALK DI MATAHARI  

SOLO SQUARE   

  

 

  

  

Tugas Akhir  

Diajukan sebagai salah satu syarat untuk memperoleh gelar Sarjana Manajemen 

 

Oleh:  

Agita Fitrian Ningrum   

NIM.22110074   

  

PROGRAM STUDI S1 MANAJEMEN  

SEKOLAH TINGGI ILMU EKONOMI SURAKARTA  

2026  

  
   



    



 



 



  

  

  

   

    

MOTTO   

   

Life each day as if it’s your last, that was the conventional advice. But really 

who had energy for that what if it rained or you felt a bit glandy just wasn’t practical 

better by far to be good and courageous and bold to make a difference, not change 

the world exactly but the bit around you. Cherist your friend, stay true to your 

principles live passionetly and fully and well, experience new things love and be 

loved.   

   

The one day   

   

   

Born To Win   
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ABSTRAK   

Pengaruh Kualitas Pelayanan,Store Atmosphere dan Variasi Produk Pada  Brand 

Bodytalk di Matahari Solo Square,2026.   

Industri fashion di Indonesia menunjukkan perkembangan yang signifikan seiring 

dengan perubahan gaya hidup masyarakat, kemajuan tren mode, serta meningkatnya 

minat konsumen terhadap produk fashion. Kondisi tersebut menyebabkan 

persaingan antar pelaku usaha semakin ketat, sehingga perusahaan dituntut untuk 

tidak hanya menyediakan produk yang berkualitas, tetapi juga meningkatkan 

kualitas pelayanan, menciptakan suasana toko yang nyaman, serta menawarkan 

variasi produk yang sesuai dengan kebutuhan konsumen.   

Penelitian ini bertujuan untuk mengkaji pengaruh kualitas pelayanan, store 

atmosphere, dan variasi produk terhadap minat berkunjung konsumen pada brand 

BodyTalk di Matahari Solo Square. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode survei. Populasi penelitian mencakup konsumen yang 

pernah mengunjungi dan melakukan pembelian di gerai BodyTalk Matahari Solo 

Square. Pengambilan sampel dilakukan menggunakan teknik accidental sampling 

dengan jumlah responden sebanyak 95 orang.   

Data penelitian dikumpulkan melalui penyebaran kuesioner yang telah melalui uji 

validitas dan reliabilitas. Selanjutnya, data dianalisis menggunakan analisis regresi 

linear berganda dengan bantuan program SPSS versi 25. Hasil penelitian 

menunjukkan bahwa kualitas pelayanan berpengaruh positif dan signifikan terhadap 

minat berkunjung konsumen. Variasi produk juga memiliki pengaruh positif dan 

signifikan terhadap minat berkunjung konsumen. Sementara itu, store atmosphere 

tidak menunjukkan pengaruh yang signifikan terhadap minat berkunjung 

konsumen. Namun secara simultan, kualitas pelayanan, store atmosphere, dan 

variasi produk berpengaruh signifikan terhadap minat berkunjung konsumen pada 

brand BodyTalk di Matahari Solo Square.   

Berdasarkan temuan tersebut, dapat disimpulkan bahwa kualitas pelayanan dan 

variasi produk merupakan faktor utama dalam meningkatkan minat berkunjung 

konsumen. Oleh karena itu, pihak pengelola diharapkan dapat terus menjaga dan 

meningkatkan kualitas pelayanan serta menyediakan variasi produk yang lebih 

beragam guna menarik minat kunjungan konsumen.   

   

Kata kunci: Kualitas Pelayanan, Store Atmosphere, Variasi Produk, Minat   

Berkunjung   

   

     



ABSTRAC   

Pengaruh Kualitas Pelayanan,Store Atmosphere dan Variasi Produk Pada  Brand 

Bodytalk di Matahari Solo Square,2026.   

   

The Indonesian fashion industry is showing significant growth along with changing 

lifestyles, advancing fashion trends, and increasing consumer interest in fashion 

products. This situation has led to increasingly fierce competition among 

businesses, requiring companies to not only provide quality products but also 

improve service quality, create a comfortable store atmosphere, and offer a variety 

of products that meet consumer needs.   

This study aims to examine the influence of service quality, store atmosphere, and 

product variety on consumer visit intention at the BodyTalk brand in Matahari Solo 

Square. This study used a quantitative approach with a survey method. The study 

population included consumers who had visited and made purchases at the 

BodyTalk Matahari Solo Square store. Sampling was conducted using an accidental 

sampling technique, with 95 respondents.   

The research data were collected through questionnaires that had undergone 

validity and reliability tests. The data were then analyzed using multiple linear 

regression analysis using SPSS version 25. The results showed that service quality 

had a positive and significant effect on consumer visit intention. Product variety 

also had a positive and significant effect on consumer visit intention. Meanwhile, 

store atmosphere did not have a significant effect on consumer visit intention. 

However, simultaneously, service quality, store atmosphere, and product variety 

significantly influenced consumer interest in visiting the BodyTalk brand at 

Matahari Solo Square.   

Based on these findings, it can be concluded that service quality and product variety 

are the main factors in increasing consumer interest in visiting. Therefore, 

management is expected to continue to maintain and improve service quality and 

provide a wider variety of products to attract consumer interest.   
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